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Abstract
This is the extended abstract template of the 1st International Conference on Geospatial Artificial Intelligence (GeoAI 2026). Abstract should be less than 150 words.

Keywords: keyword 1, keyword 2, keyword 3
1. Introduction
Please have a look at the predefined formatting styles that are used in this sample document. Please only use those predefined templates. Additionally, you can use the character styles bold and italic. For the proceedings it is essential that you submit a paper in PDF format that is ready to be published – we will not check or manipulate it. The only exception to this is that we will add page numbers and bibliographic information about the proceedings.
2. Heading – Again, Mind the Uppercase Letters
2.1. Subheading
Before we start the dummy text, let me tell you that you can use footnotes[footnoteRef:1]. Dummy text starts here: Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo.  [1: Published in “Proceedings of the 1st International Conference on Geospatial Artificial Intelligence (GeoAI 2026) – Oral Presentation Papers”, edited by Haosheng Huang and Nico Van de Weghe, GeoAI 2026, 3-6 June 2026, Ghent, Belgium. 

This contribution underwent single-blind peer review based on the extended abstract.] 

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, illum qui dolorem eum fugiat quo voluptas?
2.2. Subheading
Of course, you can use tables and figures too. Please number them as seen below and give them a meaningful caption. You are free to style the tables as you like it, but a rough guideline would be Arial 9 pt. The style for images is Images, not Standard. You might have to use line breaks to add some space between text and tables or images. References to the tables and figures should be given in the main text using uppercase letters and italic, like so: Table 1 shows something very interesting, but Figure 1 looks better. The same applies to references to a section: I like Section 2.1 most, because it contains some dummy text.
	
	Enim
	Ad
	Minima
	Veniam

	Austria
	125454512
	458721145
	47545215
	545451

	USA
	54545
	54548781
	5845487
	548751

	Italy
	54878
	5484
	58487
	87887878


Table 1. Some interesting statistical data (Source).

Figure 1. Some beautiful image (Source).
3. Heading
The headings in this document are just a sample, you are totally free here, but in most cases it might be good to have an introduction at the beginning and something like a conclusion at the end. You can choose British or US English or any other English, but please try to be consistent. You can also use numbered or bullet point lists, but try to avoid them when it doesn’t really make sense:
· So 
· this would
· be
· a bad
· example!
4. Conclusion
For references to literature, use the name of the author and the year of publication in parentheses: (Schmidt 1991), (Schmidt & Pointner 2003), (Schmidt et al. 1990). If you use the name of the author in the text, the parentheses contain the year only: Schmidt (2007) shows that there is a correlation between child birth rate and stork population. When you combine several sources it looks like this: Several authors explain that correlation and causality are not the same (Paul 1900, Berger & Fritz 1999, Hi 2002).
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